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68%70% 62%
of people prefer learning 

about a company through 

articles rather than ads.8

of people say they are 

more encouraged to book a 

hotel after seeing a video of 

the hotel’s amentities.9

The amount content 

marketing costs less than 

traditional advertising & 

generates 3x the lead.10
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uploaded4
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Hrs. of video
uploaded to

Youtube7

Businesses that use 

content marketing save over

$14 for every new 
customer aquired.12
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Website conversions

6x higher for brands 
using content marketing 

vs. brands that don’t.11
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New Contributions
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