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Leonardo introduces BriteCloud 55-T, the first expendable decoy for the
protection of military transport aircraft

« BriteCloud 55-T will use sophisticated miniaturised jamming technology to protect military
transport aircraft from advanced radar-guided missi les. It will join the proven 55 and 218
format BriteCloud rounds already on offer for fight er jet operators

e Made in Luton, UK, Leonardo’s BriteCloud family is the only such technology in the world
which has been demonstrated to be effective in live trials. BriteCloud 55 has subsequently
been given the green light for combat missions by t he UK Royal Air Force

« The development of BriteCloud 55-T is in line with Leonardo’s industrial plan, which targets
investment towards core technologies to support fut ure growth

Lausanne, 5 June 2018 - At the Electronic Warfare Europe 2018 conference (5-7 June in Lausanne,
Switzerland), Leonardo has unveiled the latest variant in its market-leading ‘BriteCloud’ missile decoy
family, the BriteCloud 55-T. The new 55-T is able to protect large military transport aircraft such as
Leonardo’s C27-J and third party platforms including the C-130, KC-390 and A400M from modern,
radar-guided missiles. It will join the Company’s existing BriteCloud 55 (for fighter aircraft using
55mm compatible dispensers such as the Tornado, Typhoon and Gripen) and BriteCloud 218 (for
fighter aircraft equipped with square format dispensers, such as the F-15 and F-16). Currently in the
final stages of development, BriteCloud 55-T is available to order now for deliveries in early 2019.

The original drinks-can-sized ‘BriteCloud 55’ countermeasure is designed to protect fighter aircraft
and uses a miniaturised Radio-Frequency (RF) jamming module to trick incoming radar-guided
missiles into missing their intended target. BriteCloud 55 has been proven effective in extensive
testing carried out with the UK Royal Air Force and is now in-service with the RAF on-board its fleet
of Tornado GR4 aircraft. Leonardo has since miniaturised the technology further to create the
BriteCloud 218 product for fighter jets using 2x1x8 dispensers, such as the F-16. Larger aircraft
require a more powerful decoy in order to mask the larger radar return that they produce. BriteCloud
55-T has been developed to address this by generating a much more powerful ‘ghost’ radar
signature, drawing even advanced radar-guided threats away from the transport aircraft. The same
size as BriteCloud 55, the 55-T variant will be able to fit into an aircraft’'s standard 55mm chaff and
flare dispenser, or fitted to a square format dispenser using an adapter magazine, with no further
integration work required.

BriteCloud is a breakthrough technology, with Leonardo currently the only provider of DRFM
expendable active decoy technology worldwide. Following its adoption for active service by the UK
Royal Air Force, Leonardo is in active discussions with export customers to provide the technology to
Air Forces around the world. Designed and manufactured in Luton, UK, BriteCloud is readily
exportable, with the 55 and 218 variants compatible with the majority of combat aircraft types. As the
launch partner for BriteCloud, Gripen-manufacturer Saab continue to offer BriteCloud as an
electronic warfare option with all models of the Gripen aircraft including the new Gripen E.

Leonardo is among the top ten global players in Aerospace, Defence and Security and Italy’s main industrial company. As a single entity
from January 2016, organised into seven business divisions (Helicopters; Aircraft; Aero-structures; Airborne & Space Systems; Land &
Naval Defence Electronics; Defence Systems; Security & Information Systems), Leonardo operates in the most competitive international
markets by leveraging its areas of technology and product leadership. Listed on the Milan Stock Exchange (LDO), in 2016 Leonardo
recorded consolidated revenues of 12 billion Euros and has a significant industrial presence in Italy, the UK, the U.S. and Poland.



